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BRAND RESEARCH 
Cristall Opticians in Comparison to FYiDoctors & Walmart Vision Centre (Brandon, MB) 

This section provides a comparative overview of Cristall Opticians alongside two key local competitors: Walmart Vision Centre 
and FYiDoctors, both operating in Brandon. 

The brand research covers essential factors including market scope, location presence, brand tone, core values and attributes, 
service offerings, pricing models, customer feedback, shipping options, and social media accounts. This analysis helps 
position Cristall Opticians within the local optical landscape and identifies opportunities to differentiate the brand. 

  

 

Link to view the original Google Sheet document  

 

Name scope locations CORE VALUES AND 
ATTRIBUTES

sevrice TA feedback average price shipping  Service Brand tone Social accounts

cristall opticians
two 
locations in 
Manitoba.

 Brandon (204-729-8307,1-800-
5483523)

Winnipeg (204-942-5305,1-888-
239-8046). 

at cristall opticians we believe 
in fabulous & unique eyewear 
while providing outstanding 
customer service that can 
only be achieved in an 
independent optical boutique. 

Provides eye exams and 
sells contact lenses. 

Myopic 
people living 
in Brandon

3.8 bad sevrice Not specified

Walmart Vision 
Centre

one in 
brandon,but 
10 in 
manitoba

903 18th St N, Brandon, MB R7A 
7S1, Canada

Enjoy convenient, hassle-free 
service

direct billing；Offer 
more international 
brands;
Clear return policy.

Myopic 
people living 
in Brandon

3.1 bad sevrice too

*Available in-
store only. 
Adult frames 
included up to 
$79. Children 
frames 
included up to 
$29

Delivery； 
pickup； curbside 
pickup；

There's no official

FYidoctors two in 
brandon

 patients first
Canada's largest eye 
center covering all 
ophthalmic services.

4.5，much better frames almost 
150

Free shipping and 
handling on all 
orders.Most 
orders are 
delivered within 2 
to 6 business days 
(some remote 
locations may take 
longer).

https://assiniboine-my.sharepoint.com/:x:/r/personal/gonzalezm_assiniboine_net/Documents/Current%20Academic%20Year/2-Typography%20%26%20Brand/2024-2025/Typography%20%26%20Brand%20Student%20Work/Unit%204%20-%20Storytelling%20in%20Branding/Cristall%20Opticians%20%F0%9F%98%8E/Milestone%201%20Research%20%26%20Ideation/Research.xlsx?d=w26185db2b7d943168a05fd4275a04c91&csf=1&web=1&e=YPIe2o


Typography & Brand 
Milestone 7: Brand Guidelines 

 Huen | Ashley | Mandy 

     

BRAND RESEARCH 
Competitor Analysis with three other local Brandon optical shops (Walmart Vision Centre & FYiDoctors & HAKIM Optical) 

This section presents a detailed competitor analysis comparing Cristall Opticians with three other optical providers in the Brandon 
market: Walmart Vision Centre, FYiDoctors, and HAKIM Optical. The research focuses on key branding components, including logo 
design, colour palette, slogans, core values, and target demographics. It also examines each brand’s product line, digital 
presence (website and social media), advertising touchpoints (such as posters and promotions), and the brand lifestyle 
embedded in their brand communication. This analysis provides strategic insight into how Cristall Opticians can uniquely position 
itself. 

Link to view the original Google Sheet document 

Name Brand Logo Color Slogan/Mission Values/Goals Demographics Product Line Website Social Media Platforms Lifestyle Posters, Ads

Cristall 
Opticians

NO LOGO!

"Fabulous & Unique 
Eyewear"

Focuses on providing 
outstanding customer 
service in an 
independent boutique 
setting.

 Individuals seeking high-
quality, stylish eyewear 
in a boutique setting. 

Likely appeals to middle-
to-upper-income 
groups who value 
personalized service

Frames
Contacts
Coatings
Lenses

Walmart 
Vision 
Centre

"Save Money, Live 
Better"

Aims to deliver quality 
products at the lowest 
prices to help 
customers save money 
and live better lives. 
Their values center 
around convenience, 
affordability, and 
community impact

Serves a broad 
demographic focused 
on affordability and 
convenience. 

Appeals to families and 
individuals across all 
income levels looking 
for value-driven 
solutions

Glasses, 
Contact lenses, 
Eye exams

Basic frames for 
everyday use. 
Focuses on 
accessibility over 
luxury.

FYiDoctors "Enhancing Lives"  Committed to patient-
first care, innovation in 
technology, diversity, 
equity, and inclusion. 
Their mission is to 
enhance lives through 
cutting-edge eye care 
solutions

 Attracts health-
conscious individuals 
who prioritize advanced 
technology and 
professional care.

Appeals to middle-to-
upper-income groups 
who value 
comprehensive eye 
health services

Advanced lens 
technology 
(Freeform lenses), 
d

Diagnostic tools 
(Optomap retinal 
scanners), 

Designer frames, 
contact lenses, and 
comprehensive eye 
exams tailored to 
individual needs

Hakim 
Optical

"Your Eyes Can Have It 
All"

Aims to provide high-
quality eyewear at 
competitive prices 
while delivering 
excellent customer 
service. 

A wide range of 
customers, including 
budget-conscious 
individuals and those 
seeking fashionable 
eyewear. 

Their target audience 
includes families, 
professionals, and 
individuals across 
various income levels 
who value both 
affordability and style

Designer frames 
(both in-house and 
branded)

Prescription lenses

Contact lenses

Sunglasses

On-site fitting 
services

Frames for all face 
shapes and 
lifestyles

https://assiniboine-my.sharepoint.com/:x:/r/personal/gonzalezm_assiniboine_net/Documents/Current%20Academic%20Year/2-Typography%20%26%20Brand/2024-2025/Typography%20%26%20Brand%20Student%20Work/Unit%204%20-%20Storytelling%20in%20Branding/Cristall%20Opticians%20%F0%9F%98%8E/Milestone%201%20Research%20%26%20Ideation/Competitor%20Analysis%20Cristall%20Opticians.xlsx?d=w5dc9e9b8f7a74d768ad141d58361f43d&csf=1&web=1&e=JD8T1Y
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BRAND STRATEGY 
An Overview of Cristall Opticians’ Brand Brief 

 

This image represents the Brand Brief for Cristall 
Opticians, outlining the key elements that define the 
brand’s identity and purpose.  
It includes the brand name, vision and mission 
statements, target audience and market positioning, 
tagline, brand essence, and core beliefs and values. 

The brief also highlights the brand’s value proposition 
(what sets Cristall apart in a competitive optical 
market) and identifies its key competitors within the 
Brandon region.  

This foundational overview helped us guide all 
branding, messaging, and design decisions moving 
forward. 
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BRAND STRATEGY 
An Overview of Cristall Opticians’ Creative Brief 

 

Project Scope, Deliverables, and Workflow for Cristall 
Opticians’ Brand Refresh 

This image outlines the Creative Brief developed for the 
Cristall Opticians rebrand. It defines the team goals, 
including project objectives and core deliverables, such 
as the complete visual identity package, brand usage 
guidelines, and website layouts. 

The brief also details the creative process and timeline, 
from brand strategy proposal through to execution, and 
includes key legal and project management elements 
such as intellectual property rights and confidentiality 
agreements.  

This brief ensures that all team members align with the 
project’s direction and expectations. 
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BRAND TOUCHPOINTS 
 

 

 Brand Posters 
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BRAND TOUCHPOINTS 
 

 

 

 

 

 

 

 

 

 

Brand Ephemera 
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BRAND TOUCHPOINTS 
 

 

 

 

 

 

 

  

Brand Flyer 
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BRAND TOUCHPOINTS 

 

 

 

 

 

 

 

 

 

 

 
 

Social Media 
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BRAND TOUCHPOINTS 

 
 Website 


